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GENERAL DISCLAIMER (506(C))

If you are not the intended recipient of this message, you are hereby notified that any review, dissemination, distribution or copying of this message is strictly prohibited. No information provided
on this Investor Packet, email, or other communication shall constitute an offer to sell or a solicitation of an offer to invest in any securities or ownership interests in real estate opportunities that
are sponsored by, managed by, or otherwise affiliated with Blue Capital Holdings, LLC, Blue Capital Holdings Management, LLC, Blue Capital Holdings Fund, LP, Blue Capital Holdings Fund, or
other applicable manager, subsidiary, assignee or affiliated entity(ies) (collectively, the “Company”). This communication, emalil, investor packet, or other communication does not constitute an
offer to sell or buy any securities, units, shares, or ownership interests (“Securities”). There are no caps to the amount of “accredited investors” as Defined by the Securities Act of 1933, as amended
(the “1933 Act”) unless an exempt offering. No communication herein should be construed as a recommendation for any security offering. Neither the Company nor its affiliates is a registered
investment adviser or registered under the Investment Company Act of 1940. Prospective investors should not construe the contents of commmunication as legal, tax, investment, or other advice.
All prospective investors are strongly advised to consult with their tax, legal and financial advisors. This Investor Deck contains privileged and confidential information and unauthorized use of this
information in any manner is strictly prohibited. If you are not the intended recipient, please notify the sender immediately. This Investment Deck is for informational purposes and is not intended
to be a general solicitation or a securities offering of any kind. The information contained herein is from sources believed to be reliable, however, no representation by Sponsor(s), either expressed
or implied, is made as to the accuracy of any information on this property and all investors should conduct their own research to determine the accuracy of any statements made. An investment
in this offering will be a speculative investment and subject to significant risks and therefore investors are encouraged to consult with their personal legal and tax advisors. Neither the Sponsor(s),
nor their representatives, officers, employees, affiliates, sub-contractors, or vendors provide tax, legal or investment advice. Nothing in this document is intended to be or should be construed as
such advice. The SEC has not passed upon the merits of or given Its approval to the securities, the terms of the offering, or the accuracy or completeness of any offering materials. However, prior to
making any decision to contribute capital, all investors must review and execute the Private Placement Memorandum and/or related offering documents. The securities are subject to legal
restrictions on transfer and resale and Investors should not assume they will be able to resell their securities Potential Investors and other readers are also cautioned that these forward-looking
statements are predictions only based on current information, assumptions and expectations that are inherently subject to risks and uncertainties that could cause future events or results to differ

materially from those set forth or implied by such forward looking statements. These forward-looking statements can be identified by the use of forward-looking terminology, such as “may,” “will”,
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anticipate”, “project,
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“seek”, "should,” “expect, estimate,” “intend,” “continue,” or “believe” or the negatives thereof or other variations thereon or comparable terminology. These forward-looking
statements are only made as of the date of this executive summary and Sponsors undertake no obligation to publicly update such forward-looking statements to reflect subsequent events or
circumstances. This Investment Deck further contains several future financial projections and forecasts. These estimated projections are based on numerous assumptions and hypothetical
scenarios and Sponsor(s) explicitly make no representation or warranty of any kind with respect to any financial projection or forecast delivered in connection with the Offering or any of the
assumptions underlying them. This Investment Deck further contains performance data that represents past performances. Past performance does not guarantee future results. Current
performance may be lower or higher than the performance data presented. All return examples provided are based on assumptions and expectations considering currently available information,
and industry trends. Therefore, actual performance may substantially differ from these projections and no guarantee is presented or implied as to the accuracy of specific forecasts, projections, or
predictive statements contained in this Investment Deck. The Sponsor further makes no representations or warranties that any investor will, or is likely to achieve profits similar to those shown in

the pro-formas or other financial projections.
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BMG drives acquisition
and operational
excellence.

&) BlueCapital

TWO DISTINCT ROLES, ONE UNIFIED STRATEGY

Aligned Partners with Complementary Focus
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- Acquisitions . Aligned Strategy

- Operations - Shared Fund

- Value-Add - Investor Value

- Project-by-Project Creation
Fundraising

. $2B+ Transacted
- Fundraising

The

Capital
Companies

Focus

. Diversification
. Institutional

Connections

BCH powers
fundraising and
INnstitutional reach.
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John Cascarano

.- Attorney, brand founder, and serial entrepreneur

. Founded/co-founded multiple companies across industries

- Commercial real estate lawyer at AmLaw 100 firm

INVESTMENT VETERAN

Rich Turasky

. 30+ years with Executive Board roles across different organizations

. Managing Partner/Founder in 40+ Operating Companies

Erik Fordyce

- 20 years in corporate finance and private equity
. Structured over $1 billion in transactions

- Former VP of Corporate Finance at GE Capital and MUFG

. Led 100+ Private/Institutional Commercial Real Estate investments

John earned his BA in English from Duke University in 2001 and JD
from the University of Michigan Law School in 2004. He is a
member of the State Bars of Tennessee and Georgia and is also
active in Entrepreneurs' Organization, Nashville chapter. He
formerly practiced law at an AmLaw 100 firm as a commercial real
estate lawyer and has founded or co-founded multiple
companies, serving in various roles from CEO to Counsel.

Rich has been a Principal for 24 years, serving as Managing Partner
or Founder in more than 40 Operating Companies and Managing
Partner in more than 100 Private or Institutional Commercial Real
Estate Investments, Developments and Asset Management
initiatives. Previous memberships in Vistage and Tiger 21 provide
additional strategic governance experience.

Erik specializes in valuation, debt, and equity analysis. He has
led investor relations for fund sponsors and banking partners,
providing strategic oversight in financial modeling and
communications. He holds a B.S. in Finance from the University
of Oregon and an MBA from Babson College. He previously
held Series 7, 63, 86, and 87 FINRA licenses.



PROJECT ECHO PORTFOLIO

Investment Summary

2-3X

equity
multiple

2-3 year New Equity Raise for
hold period Acquisitions

Blue Capital



We're passionate about transforming RV parks into
thriving communities, creating value for investors
while delivering exceptional outdoor experiences.




PORTFOLIO

Total Sites: 4,356

California
Parks: 1| Acreage: 31

- Indian Waters

Montana
Parks: 2 | Acreage: 49

- Polson Holiday KOA: 25
- Moose Creek Resort Holdings

South Dakota
Parks: | Acreage: 35

- Heartland RV Park

Missouri
Parks: 1| Acreage: 40

- Branson KOA

Arizona
Parks: 1| Acreage: 29

- Verde River

Oklahoma
Parks: 2 | Acreage: 65

- Red River Rose RV Resort
- Arbuckle RV Resort Holdings

. All States

Blue Capital

Total Acreage: 1,275

Pennsylvania
Parks: 1| Acreage: 104

- Twin Grove

North Carolina
Parks: 3 | Acreage: 74
- Fayetteville

- Raleigh Oaks
- Peace Valley Campground

Il B B I N = = = = = = =
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Louisiana 1
Parks: 4 | Acreage: 213

- North LA Fund (God's Country Resort)
- Natalbany Creek Campground Fund

- Quachita Campground

- Pavilion RV Park

Mississippi
Parks: 2 | Acreage: 20

- Rivertown Rose Campground
- Bayberry RV Park

Assets Under Management: $250M

Virginia
Parks: 2 | Acreage: 114

- Americamps
- North Landing Beach

Kentucky
Parks: 7 | Acreage: 204
- Cumberland Cove Cottages
- Cumberland Point Campground
- Duck Creek RV Park
- Indian Point RV Park
- 829 RV Park & Campground
- Off the Hook RV Campground
- Fern Lake Campground

Tennessee
Parks: 5 | Acreage: 127
- Newport KOA Holdings
- Fern Lake Campground Fund
- Green Acres Campground
- Tana-See
- Spring Creek Campground Fund

Georgia
Parks: 1| Acreage: 27

- Twin Oaks Campground

Alabama
Parks: 2 | Acreage: 93
- Peach Queen Campground

- Wills Creek Campground
Holdings

Florida
Parks: 2 | Acreage: 20

- The Station Madison
- Black Creek RV Park Holdings
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holly owned asset manager, unifies
drives industry-wide transformation.

.

THE BENEFITS OF IN-HOUSE MANAGEMENT

Control over the Drives operational

future of our assets SINEEEES

Control over the Significant cost
= e future of our assets savings that help

directly boost NOI

END-TO-END EXCELLENCE Faster renovations & Stronger
a team that cares communities

We Are Vertically Integrated
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STRATEGIC LEADERSHIP FRAMEWORK

Organizational Structure

HQ

HQ Park Support ——

Park Management —
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Blue Capital Investment Fund General Partner

Land Development

, Marketin Acquisitions
Construction 9 9

|

. AP / Park C t/Park . :

) AP / Payroll / , DR[O Acquisions Admin Integrator
- Systems Admin Support Systems

|

I

E Social / B.rand Website / Pesign/ HR/ Payroll / Benefits Investor M.arketing
. Marketing Marketing Associate

I

I

: District Managers Park Level Community Management
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INVESTOR-ALIGNED CAPITAL STACK ) ) ,
Class A investors own shares INnvestors recelve attractive

with first priority after senior preferred returns plus ownership
debt (Quaranteed by GP INn upside potential—even after

Own erShip Stru Cture members, NOT LPs). refinance and return of principal.

60-70%

SENIOR DEBT

20-30%

Preferred return to investors first CLASS A OWNERSHIP

Ownership in upside maintained

Ist priority position over General Partners -

Cash events principal to Class A first GENERAL PARTNER
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FROM IDENTIFICATION TO REALIZATION

Acquisition Strategy Overview

STEP 4

S Aggregate
Underwrite = e A R Lre

e e Our strategy is to aggregate
g ) $500M+ of parks across

& AC(]U]TQ = L > North America where we

._ : can effectively implement
/4> Perform comprehensive )
our strategy and benefit

= financial due diligence )
VI e ] from economies of scale.
— ensuring target parks meet STEP 3

our hurdles. Selectively

acquire the best parks for Manage &

our portfolio.

STEP T Optimize
ld ent]fy Take mom-and-pop owned

parks and upgrade to
professionally managed
assets to maximize cash
return. Expand park onto
existing and/or adjacent land.

STEP 2
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STEP 5

Exit

Pursue strategic exit of total
portfolio through either
public or private markets,
where investors benefit
from scale and cap rate
compression.

Identify strategic park

assets directly, and through
our broker networks, digital
networks, and associations.

&) BlueCapital
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PROJECTED 100% TAX WRITE-OFF IN 2026

Bonus &

Optimized Leverage
for Maximum Impact

ACCQ] el a te d Using moderate leverage (e.g., 65%

Loan-to-Value) enhances the early tax

S S benefits, making the fund more tax-
D epre C] a t] On efficient for Limited Partners.

Up to 100% first-year Remaining depreciation
tax deduction through spread across future years
bonus depreciation. for ongoing tax benefits

1. The targets above are intended for illustrative purposes only to facilitate analysis and are not guaranteed by Sponsors as there are no
assurances these targets will be met. These targets are based on past RV park metrics, past performances, and past experiences of the Sponsors
in the RV park space. Sponsors make no representations or warranties that any investor will, or is likely to, attain the targets shown above since
hypothetical or simulated performance is not an indicator or assurance of future results. Please review the financial disclaimers on slide 4.



CASH FLOW & GROWTH

Why RV Pal”kS Modern, Best-

Practice Upgrades

We believe RV parks—yparticularly

'_J:I'I_'.‘;'.‘.‘._- P .1:-

those with long-term components—
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are recession-resistant, high RO
INnvestments. In addition, these
properties tend to produce excess

cash flow and have ample room for Rl pe SeCtO I fO I
profit growth and consolidation. COHSO‘ |d at|On

gl 1, Financial Stress
- S on Small Owners

30-90% Assets Mom
and Pop Owned

A
|
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Recession- T e b
Resistant T ey
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ECHO PORTFOLIO

Number of Camping Participants in US

The camping market in the United States is experiencing remarkable growth, User penetration is expected to rise from 18.5% in 2024 to 23.1% by 2029, driven largely
with participation projected to increase from 80.88 million users in 2024 to by millennials seeking budget-friendly adventures. Additionally, there is a growing
83.71 million by 2029. Market revenue is estimated at $25.81 billion in 2024, appetite for luxury camping, particularly in popular national park destinations,
reflecting strong demand for outdoor experiences. highlighting a shift towards more premium outdoor experiences.

From 2017 to 2029 (In Millions)

80.88
73.46 A
65.86 66.49 69.89
6557
59.96
55.53 55.85 56.38 56.87 56 '
2017 2018 2019 2020 2021 2022 2023 2024 2025(e) 2026(e) 2027(e) 2028(e) 2029(e)

Source: Statista Market Insigths July 2024

Blue Capital




CASH FLOW & GROWTH

Key Information
on the RV Space

Campers in the United States often have a

high annual household income, making

them a valuable market segment.

They are also forward-thinking,
with 22% being innovators or
early adopters of new products.
Additionally, campers are more
likely than the average
consumer to recall ads on
music portals and streaming
services, indicating strong
engagement with digital
media.

4 BlueCapital

25.7

million new
campers since 2020

4676

campers work while
camping
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of all campers use
RV/Cabins
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18,000

campgrounds in
America

/0%

of new campers are either
Gez Z or Millennials under
the age of 43



Camping revenues are estimated — lione ™
revenue in 2024, reaching $25.8

tO increase at a CAGR1 Of 6% pillion. With annual growth of 61%, it

is expected to reach $34.7 billion and

from 2024 to 2029

. e 347
Revenue forecast in billion US$ 329
31.0
29.1
27.4
54 5.5 5.8
: 239 23577 24
&3 217
0.43 0.43 0.43 0.43 Average Revenue
Per User (ARPU) In$)
h d USD (US
0.42 0.42 0.42 Se (
The sector is heavily 0.41 0.41
migrating to digital, with 040 0.40
online sales projected to
account for 61%, driven by gt D52
millennial demand for
affordable leisure options.
2017 2018 2019 2020 2021 2022 2023 2024 2025 PAOPAS 2027 PAOYAS! 2029
ARPU Revenue
1. Compound annual growth rate. Statist Market Insights July 2024 Source: Statista Market Insigths July 2024
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STRONG DEMAND, GROWING MARKET, MULTI-GENERATIONAL APPEAL KEY TRENDS

The Outdoor Hospitality Opportunity ~ 109%  208%

INncrease in More likely to
market share camp with pets
OUTDOOR HOSPITALITY RECREATIONAL VEHICLE SUB-SECTOR
o)
Solid growth and incremental demand Driven by improvements and new experiences, 218/0 54
across all generations as properties expand outdoor hospitality has become popular Of campers tried an RV or trailer Nights that RVers
with new experiences and amenities. among all generations in the last decade. for the first time market share camped, on average
Breakdown of new campers Market share split Positive Changes in
among camping types Camping Participation
A from 2014 to
® Baby Boomer ® RV . : :
Increase in active camping households 21,600,000
Gen X fent First time campers since 2014 41,400,000
® GenZ ® Camper Van Increase in RV usage 6,400,000
Millennial ® Truck Camping Increase in cabin/glamping accommodations 7,000,000
- el ® Overlanding Increase in tent usage 9,600,000
B ner Outions New campers accounted for by glamping 15,700,000

Blue Capital




ransforming RV pal
communities, creati
for investors while

future of outdo




9

ARE YOU?

e Income

Generational wealth focus:
long-term, wealth building
mindset looking for tax
optimization

Seeki

writeqfs

Aiming to obtain exposure
to the RV sector

Seeking an investmht .
managed by an - Email David with any questions

experienced team at david@bluecapitalfunds.com

1. The targets above are intended for illustrative purposes only to facilitate analysis and are not guaranteed by Sponsors Sca n Q R COd e fo r
as there are no assurances these targets will be met. These targets are based on past RV park metrics, past
performances, and past experiences of the Sponsors in the RV park space. Sponsors make no representations or

warranties that any investor will, or is likely to, attain the targets shown above since hypothetical or simulated more information

performance is not an indicator or assurance of future results. Please review the financial disclaimers on slide 4.
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https://bluecapital.invportal.com/
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